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The mass media is a powerful tool that has been and can continue to be used to effect social change.  Global climate change is the most important and most salient environmental issue of the present time.  While environmental organizations already actively attempt to use the mass media in order to educate more people about climate change and other environmental issues, there are ways in which they can improve their media communications strategies.  This research asks how environmental organizations can increase mass print media coverage of global climate change.  I answer this question by analyzing how environmental groups currently engaged print media outlets as well as how the mass media currently portrays and explains climate change.  


In order to inform my print media analysis, I first conducted interviews with media officers from a variety of environmental organizations.  I then conducted a print media analysis study.  This comprehensive analysis revealed the following themes: 1) certain authors are writing many of the articles, 2) climate change is explored in US-centric ways, 3) articles about climate change are political in scope and frame, 4) climate change is portrayed as a complex issue, 5) articles mention different causes of climate change, 6) articles mention different results of climate change, 7) articles about climate change mention stakeholder groups very frequently, often mentioning similar groups (like environmental organizations) interchangeably, 8) articles mention the names of politicians frequently, and 9) solutions to climate change are directed towards politicians.  This research concludes that environmental organizations can effect still greater media coverage of climate change by working together more often and focusing on presenting climate change in politically-relevant ways.  
