
THE PERFECT POSTER 
The World of Museums: Logistics, Laws and Loans 



  Purpose: communication of information and ideas 
to peers and colleagues 

  Pick a program: PPT, Adobe 
  Pick a size: 24 X 36 or 16 X 20 

Effective Poster Presentations 




  A visual communication tool



  An effective poster will help you …


… engage 
colleagues in 
conversation. 


What is a poster?? 




  A visual communication tool



  An effective poster will help you …


… get your 
main point 
across to as 
many people 
as possible. 


What is a poster?? 




  delivers a clear message,



  is highly visual, and



  is easily read from 1-2 meters away.


An effective poster . . .  




  Specialists only



  Wide-ranging discipline



  Very general audience


Know your audience 




  Headings identify key sections



  Balance placement of text & graphics



  Use white space creatively



  Donʼt fight “reader gravity”



  Use a column format


Layout 




  Keep text elements short


  Use phrases and active voice


  Use serif font for text


  San-serif font OK for title & headings


Text 




  Graphs communicate relationships



  Keep them simple and clean



  Avoid 3D graphs unless youʼre 
showing 3D data - and then be careful


Graphs 










  Poster = visual communication



  An effective poster will help you …


… engage colleagues 
in conversation … 


… get your main point 
across to as many 
people as possible. 


Summary 



Effective Posters 



Define the message 



Do this     Not that 



Effective Abstracts 



Overview 

  Planning – the message  
  Focus – simple 
  Layout – clearly defined visual grammar 
  Headings – orient and convey 
  Graphics – clear and dominate 
  Text – graphics first! 
  Colors – caution  
  Editing – ruthlessness  
  Software 



Planning 

  What's my message? Everything you put on your 
poster relates to a carefully crafted message.  

  You must be able to state your main point(s) and 
conclusion(s) clearly and succintly. All visuals and 
text should relate to those points and conclusions. 

  How much room do I have? what you can fit, what 
you'll have to leave out, layout (landscape vs. 
portrait orientation), and how things will be 
organized.  



Focus 

  Create a mock-up poster focused on your main 
message.  

  Ask yourself which details are absolutely essential 
for conveying your message.  

  Omit anything that is not essential.  
  Edit text carefully - simplify verbiage, reduce 

sentence complexity. 
  SIMPLICITY IS KEY! 
   you supply the details – that’s why you stand with a 

poster 



Layout 

  use a visual grammar to guide readers to the important parts 
of your poster.  

  use a column format to make your poster easier to read in a 
crowd.  

  use organization cues to guide readers through your poster. 

  use "reader gravity" which pulls the eye from top to bottom 
and left to right.  

  use headings intelligently to help readers find your main 
points and key information.  

  balance the placement of text and graphics to create visual 
appeal. use white space creatively to help define the flow of 
information.  



Heading: orient and convey 

  Summarize Use headings as opportunities to 
summarize your work in large letters. A hurried 
reader should be able to get the main points from 
the headings alone.  

  Organize Good headings are part of the visual 
grammar that helps move readers through your 
poster.  

  Be Hierarchical The more important the point, the 
larger the type.  

  Be Bold Make the strongest statements your 
research allows. 



Graphics 

  Good graphics - graphs, illustrations, photos - are the 
centerpiece of your poster.  

  Good graphs communicate relationships quickly. Graphs should 
be simple and clean. Write explanations directly on figures, 
instead of referencing from elsewhere.  

  Use simple 2-dimensional line graphs, bar charts, pie charts. 
Avoid 3-dimensional graphs unless you're displaying 3-
dimensional data. Text on graphs must follow same guidelines 
as all other text so that it will be visible.  

  Use photos that help deliver your message.  

  All elements, even the figure legends, are visible from 4 feet 
away.  



Text: simple, direct, and large 

  Minimize text - use images and graphs instead 
  Keep text elements to 50 words or fewer 
  Use phrases rather than full sentences  
  Use an active voice. Avoid jargon. Left-justify text  
  Use a serif font (e.g., Times) easier to read  
  Sans-serif font (e.g., Helvetica) for titles & headings  
  Text should be at least 24 point in text, 36 for 

headings  
  Title should be at least 5cm tall 



Color 

  Use color to attract attention, organize, and 
emphasize - but don't overdo it 

  Stick to a theme of 2 or 3 colors - much more will 
overload and confuse viewers 

  Use a light color background and dark color letters 
for contrast 



Editing 

  If it doesn't provide critical support for your main 
message, ELIMINATE IT!  

  Edit! Edit! Edit ruthlessly! to reduce text.  
  Edit all text to simplify verbiage, to reduce sentence 

complexity, and to delete details.  
  Have colleagues comment on drafts.  
  Evaluate your work and 60 second test! 
  Are your objective and main message obvious?  



Software 

  MicroSoft PowerPoint is a relatively easy-to-use tool 
for creating posters 

  Adobe Illustrator and InDesign have more features 
  MicroSoft Excel can create graphics and export 

them for PowerPoint 
  OpenOffice offers no-cost alternatives to MS 

Office. 
  Adobe Photoshop is great for manipulating images, 

but is also complex and expensive.  


