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Social media and Web 2.0 technologies allow
programs such as ADVANCE to broadly disseminate
research and resources directly to academics, journalists,
students, and policy-makers. With this in mind, we
developed our social media strategy to share ideas,
strategies, and experiences with our colleagues and
stakeholders in real time through the development of a
blog (ADVANCE-ing Brown University) and Twitter feed
(@BrownADVANCE).

Our blog, ADVANCE-ing Brown University, offers the dos
and don’ts of running an ADVANCE Program. We
created the blog with the goal of sharing the lessons we
have learned managing our ADVANCE institutional
transformation award. We write to promote awareness,
share resources, and identify a space where others can
comment and discuss issues related to faculty success.
Recent posts have included examples of how we used
internal evaluations of our mentoring programs to
improve outreach and our strategies for improving
attendance at events.

Our Twitter feed provides information on professional
development and faculty mentoring topics ranging from
work-life balance and gender bias to communicating
science and grant proposal writing. We also promote the
success of our faculty by announcing their invited talks,
published research, and recent grants.

Addict-o-matic. Retrieved from http://addictomatic.com/.

The scientific discourse occurring through social media
“is not separate from traditional academic discourse in
published papers, but is intertwined with it.” (Groth and
Gurney 2010) Social media addresses NSF broader
impact criteria by broadening the participation of
underrepresented groups, enhancing infrastructure for
research and education through networks and
partnerships, and enhancing scientific technological
understanding. (NSF 2007)

We get content from a few different sources: Twitter
feeds that we follow, Google Alerts, and Addict-o-matic,
which searches the latest news, blog posts, videos, and
images.
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This is an
example of the
site statistics
available
through
WordPress.

Our Twitter feed has
been added to 19
lists (to date)
including women in
science, women in
leadership, women
bloggers, science
bloggers, and
science folk (just to
name a few).

Widgets automatically
update our blog and
Facebook when we
add new photos to
Flickr or messages to
Twitter.

Twitter Analyzer. Retrieved from
http://www.twitteranalyzer.com/.
Twitter Counter. Retrieved from http://twittercounter.com/.

Stay Connected
blog: advanceatbrown.wordpress.com
email: Advance_Program@brown.edu
twitter: BrownADVANCE

The graph
shows our
progressive
increase in
followers since
July 2010. We
currently have
138 followers.

Social Media Landscape
We began our strategy with an assessment of other
ADVANCE IT programs’ social media presence. This
table shows active programs identified through the
ADVANCE Portal and an evaluation of each program’s
website for links to a blog, Facebook profile, and/or
Twitter feed. (AdvanceVT)
Active ADVANCE IT Institution

Blog

Facebook

Twitter

Website

Brown University
Cal Poly Pomona
Columbia University
Cornell University
Iowa State University
Michigan State University
North Dakota State University Fargo
Northeastern University
Ohio State University Research Found
Purdue University
Rensselaer Polytechnic Institute
Rice University
Rutgers University New Brunswick
University of Arizona
University of Illinois-Chicago
University of Nebraska-Lincoln
University of North Carolina-Charlotte
Washington State University
Wright State University































wiki: wiki.brown.edu/confluence/display/advance
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A recent blog post on best practices for award transparency.
ADVANCE: IT Social Media Presence, November 2010

web: brown.edu/Administration/Provost/Advance

The most frequent topics on which we tweet. This is one of several ways to
measure Twitter engagement.

